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2. The Challenge
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3. Target Audience
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4. Insight
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5. Key Message
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7. Support to the Brief

7|7 H|0|X|: AFoCO | Asian Forest Cooperation Organization (afocosec.org)

7|1+ BIX|"® B2 M: https,//afocosec.org/intro/

7| 270 B4 https://youtu.be/YEFdotd90Is



https://afocosec.org/
https://afocosec.org/intro/
https://youtu.be/YEFdotd9Ols
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® AFOCO ACTION PLAN E|X{: https://youtu.be/y_cEJfuUSjY?si=KLxTRa5Z6RpgQl_9

® AFOCO H|F Y 7|0| E : https://drive.google.com/drive/folders/1TvwNIRkt_9-
08T1TJCxvWQdss8IrWgB1?usp=sharing

8. Specific campaign deliverables

Each team will be submitting one final film ad.

This must include:

1. one 60-second film/video in English (mp4 format)

2. a three-part written submission(PDF Format):

® offering a short summary of what happens in the film (150 words)

® explaining the background of the idea — an overview of the brief and the objectives the client is

reaching (150 words)

® describing the strategy and insight — how the film answers the brief, target audience and the insight

that informs the work (150 words).
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